МОСКОВСКИЙ ГОСУДАРСТВЕННЫЙ ИНСТИТУТ МЕЖДУНАРОДНЫХ ОТНОШЕНИЙ (УНИВЕРСИТЕТ) МИД РФ

FOREIGN STUDENTS EXAMINATION TEST

Страна ________________ ФИО ______________________ Факультет ______

В каждом задании предлагается по 5 предложений.

I. Choose the right answer. (Only one answer is right.) 

	Model:  They ... hard. They are Oxford students.

a. study

b. teach

c. learn

d. read


1. It was ... beautiful weather that nobody wanted to leave the park.

a. so      b. such      c. such a      d. very

II. Open the brackets and use the proper tense forms.

	Model: Steve ____________ (be) at the theatre yesterday.

            Steve was at the theatre yesterday.


1. If you _____________ (to turn) to one of the small streets from the park you ____________________ (to find) yourself in a quiet street.

III. Complete the following sentences. Make new words from the words given in brackets.

	Model: You need a lot of ________________ to write a good story. (imagine)

             You need a lot of imagination to write a good story.


1. Unfortunately Carter’s research has no _______________ value. (practice)

IV. Choose the right word to complete the sentences.

	Model:  If you ________ this mistake again you will get into trouble. (do/make)

              If you make this mistake again you will get into trouble.


1. Have you got many Spanish books? – Not many, just ______________.  (little/few/a little/a few)

V. Read the text and choose the right answer.

Advertising is about creating images, and this is especially true when advertising food and drink. What the food looks like is more important than what it tastes like.


To sell food successfully, it must look appetizing. Milk must look cold, bread must look freshly-baked, fruit must look ripe and juicy. Television advertising of food often uses movement. Apparently, food looks especially appetizing if it moves. Chocolate sauce looks more delicious when you see it being poured over ice cream than if it is in a jug. Sound effects – but not background music – also help to sell food: sausages sizzling in a frying pan are mouth-watering. 


The colour of food and the colour of packaging is also very important. If the colour of the food looks wrong, people won’t eat it because they associate food with certain colours. Nobody would seriously eat blue bread or drink blue beer. Other unpopular food colours are purple, grey and in some cases, white.

How people expect something to taste often influences how it actually does taste. Researchers gave some mineral water to two groups of people. They told one group that the water was mineral water and asked: ‘What does it taste like?’ The answer was: ‘It tastes nice.’ Then the researchers told the other group that the mineral water was tap water. This second group said it tasted a bit strange and not very nice. The word ‘tap’ created an unpleasant image of chlorine.

It is the same with packaging. A food manufacturer was trying to decide whether to sell his product in a glass jar or a can. He gave a group of people the same product in both a glass jar and a can, and asked them to taste it. They all claimed that the product in the glass jar tasted better.

So it seems to be true, image is everything.

1. The text is primarily concerned with

a. creating images

b. appetizing TV images

c. advertizing food and drink

d. popular and unpopular colours of packaging
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